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Introduction 

Enjoying television shows and feeling equally entertained is frequently not the experience of many blind and low vision (B/LV) people. Even though friends and family often assist by describing visual events during the shows, B/LV individuals are at a social disadvantage in participating in popular culture due to the lack of access to audio description (AD) [1]. It is more difficult for B/LV individuals to comprehend the visual sequence of actions occurring on screen because AD cannot provide full access to the entertainment media [2].
AD gives B/LV people an “opportunity to access and enjoy audiovisual and entertainment media and events through the aural description of visual stimuli via a secondary audio track, feed or onstage character/narrator.” [2, p. 1] AD allows B/LV people to have an audio account of information pertaining to the narrative and the intended interpretations of the director [3] 
In Canada, guidelines and regulations such as those developed by the Canadian Radio, Television and Telecommunication Commission (CRTC) [4] exist to facilitate the development of accessible entertainment media. However, as [2] point out, there is an inherent need for B/LV individuals to have an active role in the development and evaluation of accessible standards for AD. Only recently have B/LV people been able to access television and film through AD and further research is needed to examine the efficacy of standards.

AD is approached through two different styles: conventional and an alternative [1]. The conventional approach aims to provide equal access to information and requires that describers not evaluate or interpret, but be as objective as possible with their description [5].

The alternative style challenges the need to apply strict rules to a process which is creative and subjective. The alternative approach to AD allows describers to integrate subjective interpretation that portrays the artistic elements as well as the provision of an access strategy [1]. This is distinct from conventional AD as its intent is not merely to provide verbal information as translation of visual stimuli, “but to provide an interpretation of visual stimuli as aural stimuli” [1]. The alternative approach to AD encourages participation by directors of the production and the freedom to interpret and re-interpret the visual stimuli to produce aural representations. 
Being entertained involves not merely getting important information about the visual sequence of events, but to respond to the emotions and excitement of the events through the director’s interpretations [2]. However, AD is often regarded as an “adaptive and add-on technology” by the mainstream media and they tend to rely on what the adaptive technology industries tell them rather than challenging these notions with their own knowhow and research. As a result, most B/LV people who have experience with AD are likely to only be familiar with conventional AD. 
Studies by [2 & 6] show that B/LV people, once exposed to the alternative style of AD, recognize and appreciate its unique entertainment value. One example reported is of a TV show where the main protagonist was the AD narrator and used a first person narrative approach. B/LV participants found that this approach was less informative, but more entertaining. One of the problems with most research in AD is that audiences have only been exposed to short clips or single shows in a limited number of genres.
In this paper, we will present the results of a longitudinal study on an audio described television comedy show, Death Comes to Town. Participants were asked to view all eight episodes of a TV show and provide feedback through questionnaires. The AD was prepared using the alternative style proposed by [2].
Method
Blind and low vision individuals were recruited to participate in a study on AD where the unconventional approach to AD was employed for a television comedy show, Death Comes to Town. Participants volunteered and were selected on a first come, first serve basis. They were asked to complete a pre-questionnaire before watching the shows. They were required to watch all eight episodes of Death Comes to Town and complete a short questionnaire after each episode as well as a post-questionnaire once all eight episodes were viewed. Participants received the shows on DVDs or CDs by mail and either completed the questionnaires online using a survey tool or were sent a hard copy format of the questionnaire by mail. Two participants opted carried out the study on campus while all other participants worked at their own pace at home over a three-month period. This paper will report on the results of the post-questionnaire.

Twenty-four B/LV individuals participated in this study. A pre-questionnaire was used to obtain demographic information and experience with AD. Thirteen participants self-identified as blind (no functional vision) and 11 self-identified as low vision (limited functional vision). The age range of participants included: four between 19 and 29; seven between 30 and 39; nine between 40 and 49; two between 50 and 59; and two were 60 and over. Participants varied in their levels of experience with AD: 20 were very familiar or familiar; two were somewhat familiar; and two were not familiar.
The post-questionnaire consisted of 15 questions: three questions asked participants to rate on a five-point Likert scale the level of entertainment from watching the shows with AD; eight questions asked participants to rate on a five-point Likert scale the level of agreement with statements pertaining to enjoyment of the type of show and the quality of the AD including, style, speed, and quantity of information conveyed by AD. One question asked participants to state if they were likely to purchase an audio only track of their favorite television show. Three open-ended questions asked participants to reflect on their entertainment experience with the AD for all eight episodes of the show.
This paper will report on seven questions from the post-questionnaire which are: (1) Rate how entertained you were by the miniseries; (2) Rate how entertained you were by the AD; (3) Rate the similarity between the style and language used by the describer and the language used by the miniseries; (4) Rate your level of agreement with the following statements: (a) I was distracted by the describer; (b) the describer gave me enough information about the onscreen action/plot to make the show understandable. (c) I wanted more information about the characters; (d) the description gave me enough information about the settings. The data will be analyzed using descriptive statistical measures reporting on the mean score, standard deviation and frequency analysis. Outstanding comments pertaining to what is most liked or disliked about the AD will be extracted from the open-ended questions and will be analyzed using thematic analysis.  

RESULTS
There was a significant Spearman correlation to a level of p< 0.05 between the responses (N=24) for entertainment value of the show and the entertainment value of the AD (r=0.4), looking forward to getting each episode (r=0.42), the level of distraction (r=-0.60) and level of boredom (r=-0.67). 

There was also significant Spearman correlation between responses for the entertainment value of the AD and the level of distraction of the show (r=-0.56, N=24, p<0.05). A significant Spearman correlation occurred between the distraction ratings and ratings for whether the description had satisfactory information for the setting (r=-0.42, p<0.05) and the plot (r=-0.48, p<0.05)

A chi-square was carried out on all questions to determine whether the answers differed from chance. The significant results (p<0.05) are listed in Table 1. Nine of the thirteen questions in the questionnaire had significant chi-square results.
Seventy-nine percent of participants (19/24) rated their level of entertainment as very entertained or entertained, while 5/25 (21%) rated their level of entertainment as not really entertained or not entertained at all. Regarding the level of entertainment of the audio description, 79% were entertained, 8% (2/24) were neutral and 12% were not entertained. Examining the question regarding the fit of the description style to the style of the show, 83% (20/24) of people rated it as very similar or somewhat similar while 12% were uncertain and one participant said it was somewhat dissimilar. Ninety-two percent (22/24) looked forward to receiving the next episode, while 8% (2/24) did not look forward to receiving the next episode. Seventy-nine percent (19/24) said that they were not distracted by the description, two participants (8%) were neutral and three participants 12% were somewhat distracted by the description. Sixty-two percent (15/24) said that they liked the series while 12% (3/24) were neutral and six participants (25%) reported that they did not like the series. Finally, 75% of participants were not bored with the episodes while 20% said that they were; one person was neutral.

Examining the distribution of responses for the level of descriptive detail for the plot, characters and settings show that for information about the plot, 87% agreed that the description provided enough information to understand the show, while one person was neutral and two people somewhat disagreed. Sixty-four percent of participants agreed that more information was required about the characters, 12% were neutral and 21% disagreed that more information was required. Finally, 59% agreed that there was sufficient information about the setting, while 12% were neutral and 28% wanted additional information.

Participants were asked whether they would be interested in purchasing an audio only version of their favourite television shows for playing on an mp3 player or other audio technology, 42% said that they would be interested, 46% said they would not likely purchase an audio track and 12% said they would not be interested at all.
Discussion

The relationship between being entertained by the show and being entertained by the description is positive. This positive relationship may be attributed to the fact that blind individuals tend to be satisfied with any kind of description and would rate it positively no matter what style was used. The majority of individuals liked the description and the show, however, the number of individuals that disliked the description was less than the number that disliked the show. It seems possible for audiences to disassociate their opinion of the description from the show.

Looking forward to watching a new episode was directly correlated to whether individuals enjoyed the show and not to any other factors, such as description or level of boredom. A majority of people (92%) did look forward to watching the next episode in the series (M=1.59, SD=1.02, where a rating of 1 = very much looked forward to the next episode and 5 = did not look forward to the next episode at all on a 5-point Likert scale). It would seem that an audience member’s opinion of the show influenced their interest in continuing to watch it, while other factors did not appear to have as strong an influence.

There was a significant inverse relationship between a participant’s enjoyment of the show and its and their level of distraction.

Table 1: Chi-square, mean and standard deviation (SD) results for all questions with p< 0.05

	Question
	Chi-square (df)
	Mean 
	SD

	Entertainment value of the series
	9.67 (3)
	2.13
	1.19

	Entertainment value of description
	15.58 (4)
	2.00
	1.10

	Fit of description to style of show
	11.33 (3)
	1.83
	0.82

	Looking forward to getting each episode
	22.00 (3)
	1.58
	1.02

	Distracted by description
	10.33 (3)
	4.17
	1.05

	I disliked the series
	10.58 (4)
	3.67
	1.55

	I talked to my friends about the show
	13.08 (4)
	2.42
	1.38

	Description contained enough information about plot/action
	17.67 (3)
	1.63
	0.92

	I was bored with most episodes
	17.67 (3)
	3.83
	1.49


If a person disliked the show and/or the AD, they said that they were distracted. Further, a majority (79%) said that they were not distracted while consuming the show and AD (M=4.17, SD=1.05 where 1=very distracted and 5= not at all distracted on a 5-point Likert scale). This could mean that people’s expectation of the AD style and fit was met or that the technical elements of the AD, such as volume and speed, were satisfactory. There were numerous comments regarding the fit of the description with the show, suggesting that participants thought the style of the show and AD matched and made for a positive experience. For example, one participant noted, “I liked that the description had the same kind of humor as the show”, and another commented “I liked that fact that the describer was sounding very friendly, relaxed in tone of voice.” Speed of description and volume can also be factors that cause distraction as description that is too fast or too loud/soft can be difficult to understand. However, a number of participants suggested that the volume and speed of the AD was favourable.
Boredom shows an expected inverse relationship with the entertainment of show in that people reporting being entertained by the show also reported that they were not bored (75%). Twenty percent reported that they were bored and 5% were neutral. Other factors such as the show itself seemed to influence the boredom factor. For example, one person reported that “… but this show did not really fulfill my expectations. I even found it boring.”

The majority of description (67% of words) was related to plot description and action words such as “Suddenly they all spin away holding the baby dolls.” Character-oriented descriptions (facial expressions, clothing, posture) consisted of 19% of words. Setting identification descriptions such as “the seashore” comprised 13% of the descriptions and, the final 1% were setting descriptions that contained descriptive elements beyond the name (e.g., “the front steps facing the court). Gagnon [6] provided a typology of AD based on 11 different shows of varying lengths and genres. They found that action descriptions comprised the majority of description words, followed by character descriptions and setting/décor. In our study, viewer ratings indicated that the information contained in the description about the plot was sufficient; however, more description for the characters seemed desirable. Comments such as “I would have liked more description of settings, characters, etc.” were common. 

Given the limited time and space available for inserting description in a television show, decisions about what to describe and what to leave out are important. Some of these decisions are naturally dependent on the type of show. However, it would appear that people would like more description of all types. Further research is required to determine what the optimum level of each description type (plot, character, setting) would be given the time constraints and genre differences.

In conclusion, it appears that B/LV audiences have specific preferences for AD regarding style, technical parameters such as speed and what is described. Further research and development in AD must account for these preferences. 
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